
Credit Infrastructure for Sustainable Growth

13-14, February  2020

5TH AFRICA CIS CONFERENCE

Jameelah Sharrieff-Ayedun
MD/CEO, CreditRegistry Nigeria



Insights into Nigeria’s Credit Journey: 
Africa’s Largest Economy & Most Populous Nation

Jameelah Sharrieff-Ayedun
MD/CEO, CreditRegistry Nigeria

“If you want a happy life, tie it to a goal and not to people or things” 
– Albert Einstein



https://youtu.be/MMimDKyrTxE

3

https://www.youtube.com/watch?v=MMimDKyrTxE


4



O U R T E A M
CreditRegistry Nigeria 

Jameelah Sharrieff-Ayedun, MD/CEO

Olaniyi Sulaiman, Professional Services IT ManagerVera Osuji, Head of Sales & Business Development Trevor Ryan, Chief Experience Officer (CXO)

Denis D. Dell, Global Strategy Advisor 
Jes Freemantle, Chief Data Scientist

Fatumata Soukouna Coker, Chairman
Dr. Jill Matzke, Director Emeka Emenike, Director

C R E D I T R E G I S T R Y

5



N I G E R I A ’ S C R E D I T  B U R E A U  J O U R N E Y
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N I G E R I A ’ S  L A R G E S T  C R E D I T  B U R E A U  

C R E D I T R E G I S T R Y  I N  S N A P S H O T
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• Official records indicate that there are 1.24 million migrants from
Nigeria in the diaspora (United Nations, 2017).

• Almost half of Nigerian adults have indicated their willingness to
leave the country in the next five years, according to a 2018 survey
conducted by the Pew Research Centre.

• Nigeria accounts for over a third of migrant remittance flows to Sub-
Saharan Africa. It is estimated that these flows amounted to
US$23.63 billion.

Source: PwC - The Economic Power of Nigeria’s Diaspora

N I G E R I A ’ S  D I A S P O R A

C R E D I T R E G I S T R Y
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https://www.pwc.com/ng/en/pdf/the-economic-power-of-nigerias-diaspora.pdf


D E P T H  O F  C R E D I T  I N F O R M A T I O N  I N D E X  
W o r l d  ( 0 = l o w  t o  8 = h i g h )

Source: World Bank, Doing Business project (http://www.doingbusiness.org/), 2016.
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http://www.doingbusiness.org/


D E P T H  O F  C R E D I T  I N F O R M A T I O N  I N D E X  
A f r i c a  ( 0 = l o w  t o  8 = h i g h )

Source: World Bank, Doing Business project (http://www.doingbusiness.org/), 2016.
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Commentary

• Several perspectives of how Nigeria 

compares to similar economies (Brazil, 

India and Kenya) as well as more 

developed economies (UK and South 

Africa)

• Illustrates that Nigeria is behind but the 

potential exists

C R E D I T R E G I S T R Y
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Commentary

• Two other perspectives of how Nigeria 

compares to similar economies (Brazil, 

India and Kenya) as well as more 

developed economies (UK and South 

Africa)

• Illustrates further the potential for 

Nigeria

• Brazil has a similar population size to 

Nigeria yet significantly higher GDP

• UK has much smaller population than 

Nigeria and a much higher GDP – UK is 

processing many millions more bureau 

transactions than in Nigeria, not just 

credit report requests 

P O P U L AT I O N  A N D  G D P

C R E D I T R E G I S T R Y
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F U N D A M E N T A L  D R I V E R S  T O  S H A P E  
C O N S U M E R  C R E D I T  M A R K E T

Commentary

• ‘Progress’ in performing economies in Europe as 

a comparator versus “ambition” for Nigeria

• Technological advancement – APIs, data 

analysis capabilities, speed & precision with 

decisions, emphasis on digital and real time 

versus branch based traditional manual methods

• Focus on the consumer expectations –

personalization, flexible & risk based options

• Change in consumer behaviour – loyalty 

declining, consumers up for grab, best services 

win and multiple service providers welcomed  

• Supportive regulation – spur greater efficiency & 

innovation, open to multiple/ alternative data 

sources, consumer protection laws

C R E D I T R E G I S T R Y
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F U N D A M E N T A L  D R I V E R S  T O  S H A P E  
C O N S U M E R  C R E D I T  M A R K E T

Commentary

• More diversity of credit and finance products than in 

Nigeria – less than 10% goes to consumer lending

• e-commerce has become essential and a crucial 

element of performing markets and should be a 

focus for Nigeria – too few lenders conduct 

transactions electronically

• Operating efficiencies with use of scoring etc 

• Technology driven credit decisions

• Efficiency helps reduce price

• Consumer awareness on credit scores

Nigeria must move from current conservative, manual 

and cumbersome practices today.

86.9% 0.4% 5.5% 1.2% 3.0% 3.1%

NIGERIA PRODUCT MIX 
(BALANCES)

Commercial Loan Mortgage Loan Other Loan

Overdraft Loan Personal Loan Term Loan

Nigeria is ready. Only the complacent will lose!

C R E D I T R E G I S T R Y
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Average ROE of 30% between 2011 & 2016; other top banks 

were 11%-22%

Leveraged digital banking solutions resulting in fewer branch 

networks compared to competitors.  

Doubled customer numbers from 4.7 million in 2012 to 8.6 

million in 2016, market share grew from 10 to 12 %

Total Profit  - N115.8 billion

Total Assets  - N3.598 trillion

Net Assets/ Shareholders’ Funds  - N603.0 billion

J A M E E L A H  S H A R R I E F F -
A Y E D U N

G T B A N K  – J u n e  2 0 1 9  

NIGERIAN BANK EXAMPLE
C o n s u m e r  M a r k e t

Potential to do more… 

C R E D I T R E G I S T R Y
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• Data Analytics
• Modelers
• Data scientists
• Statisticians
• Business Development
• Research & Development

Commentary

• Use of other bureau services and 

not just credit reports (i.e. scoring, 

employment vetting, monitoring, 

tracing, fraud detection, etc.)

• More diversity in data sources (i.e. 

retail credit, debt collectors, utilities, 

insurance, internet service providers, 

government, cable networks, brokers, 

etc.

• Increase types of data provided

(i.e. income, credit applications, court 

judgements, bankruptcy, 

• Consumer awareness

E V O L U T I O N  O F  C R E D I T  O R I G I N AT I O N
Moving towards being a developed economy

C R E D I T R E G I S T R Y
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N I G E R I A ’s  G O A L S

N a t i o n a l F i n a n c i a l  I n c l u s i o n  S t r a t e g y  

• Bureaus (if used effectively) add to the economy and GDP growth – consumers, lenders and retailers 
all benefit

• Bureaus can do more and should be encouraged to do so based on best practice in other performing 
economies

• Managing different data, not just credit data
• Providing broader services, not just credit reports

• Consumer access to credit in Nigeria is a major constraint vs other performing economies
• Population volumes high but diversity of credit bureau data and usage extremely low
• GDP growth in the right direction but credit availability and access to credit is poor  
• Variety of credit / finance products offered is limited in Nigeria  
• World Bank report highlights several shortcomings in providing access to credit – needs to 

addressed to improve GDP and economic standards generally

• Regulation and control in performing economies drives and supports the use of bureaus
• Minimum loan to deposit ration of 65%
• Improving credit infrastructure for all players
• Expanding alternative data sources
• Adopting scoring methods
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T H A N K  Y O U

C O N N E C T .  T R U S T .  E M P O W E R .

Eko Pearl Tower A

Eko Atlantic City, Lagos, Nigeria

creditregistry.ng

info@creditregistry.ng

+234 700-CREDITBUREAU

C R E D I T R E G I S T R Y
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Questions?


